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The reconfiguration of the boundaries of the sport industry into ‘sportainment’ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Adapted from: Richelieu, A. (2019). Chapter 1, p. 18, in International Sport Marketing: 

Contemporary Issues and Practice, Desbordes, M. and A. Richelieu (Eds.). London, Great-Britain: 

Routledge Publishers, 232 pages. 

Stretching and reshaping of the boundaries of sport  

into a ‘sportainment’ industry 

 

Layer 3: Sport + Entertainment 

from traditional & non-

traditional stakeholders   

Layer 2: Sport + Entertainment 

from traditional sport actors   
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Layer 1: Sport

https://www.amazon.ca/International-Sport-Marketing-Issues-Practice/dp/036715109X?SubscriptionId=AKIAILSHYYTFIVPWUY6Q&tag=duc12-20&linkCode=xm2&camp=2025&creative=165953&creativeASIN=036715109X
https://www.amazon.ca/International-Sport-Marketing-Issues-Practice/dp/036715109X?SubscriptionId=AKIAILSHYYTFIVPWUY6Q&tag=duc12-20&linkCode=xm2&camp=2025&creative=165953&creativeASIN=036715109X

